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Íåäîñòà÷à øåäåâðîâ õàðàêòåðíà íå òîëüêî äëÿ ìóçåéíûõ
õðàíèëèù è áèáëèîòåê. Äîòîøíûé ÷èòàòåëü íàâåðíÿêà

îáíàðóæèë, ÷òî â íàøåé êîëëåêöèè ýêñêëþçèâíûõ èíòåðâüþ ó÷àñò-
íèêîâ Ïîðòðåòíîé ãàëåðåè ÑÀÏÐ îòñóòñòâóåò èíòåðâüþ Êýðîë
Áàðòö – æåíùèíû-ëåãåíäû, ìíîãî ëåò ðóêîâîäèâøåé êîìïàíèåé
Autodesk. Ñ öåííûìè âåùàìè ïîðîé ïðîèñõîäÿò äèâíûå ìåòàìîð-
ôîçû: îíè íå òîëüêî ÷óäåñíûì îáðàçîì âîçâðàùàþòñÿ (êàê â ãîðî-
äå íà Íåâå), íî è ìåíÿþò ñòàòóñ, ïðåâðàùàÿñü èç åäèíöû õðàíå-
íèÿ, ïûëÿùåéñÿ â çàïàñíèêàõ, â âîæäåëåííûé ýêñïîíàò… 

Ïîñêîëüêó ã-æà Áàðòö – ëåäè î÷åíü âûñîêîãî ïîëåòà, äîïóñ-
êàþùàÿ ê ñåáå ëèøü “Financial Times” è “Business Week”, òî íàì,
îòðàñëåâîìó æóðíàëó íà ðóññêîì ÿçûêå (ïðèïèñàííîìó ê ãîðîäó
íà Çàïàäíîé Äâèíå, èìåíóåìîé Äàóãàâîé), íàäåÿòüñÿ íà ÷óäî ëè÷-
íîãî îáùåíèÿ áûëî òðóäíî. Äàâíî çàäóìàííîå èíòåðâüþ òàê è
îñòàëîñü áû â ðàíãå íåðåàëèçîâàííûõ íàìåðåíèé, åñëè áû íå íàñòà-
ëè âðåìåíà, êîãäà Ðîññèÿ ñòàëà íóæíà ã-æå Áàðòö íå ìåíüøå, ÷åì
íàîáîðîò. Óïóñòèòü å  ̧âèçèò â Ìîñêâó áûëî áû íåïðîñòèòåëüíî…
Îñîáåííîñòüþ ñîñòîÿâøåéñÿ áåñåäû, äàæå íà íàø, äîñòàòî÷íî
èñêóøåííûé âçãëÿä, ñòàëà èñêëþ÷èòåëüíî äðóæåñêàÿ àòìîñôåðà è
íåîáû÷íîñòü ìåñòà âñòðå÷è: äëÿ ýòîãî áûë âûäåëåí åäèíñòâåííûé
÷àñ ñâîáîäíîãî âðåìåíè ã-æè Áàðòö â ëèìóçèíå ïî äîðîãå ê êðóï-
íîìó ïîëüçîâàòåëþ ïðîäóêòîâ Autodesk â Ðîññèè. Íàäåþñü, ÷òî è
âàì, äîðîãèå ÷èòàòåëè, ìàòåðèàë íå ïîêàæåòñÿ çàóðÿäíûì.

Îãëÿäûâàÿñü íà ïðîéäåííûé ãîä, íåâîëüíî íàïîëíÿåøüñÿ
ãîðäîñòüþ, èáî ãîðäèòüñÿ íàøåìó æóðíàëó åñòü ÷åì: íîâûé
îôèñ, çîëîòàÿ ìåäàëü, ñåðèÿ âåëèêîëåïíûõ èíòåðâüþ ñèëü-
íûõ ìèðà ÑÀÏÐ/PLM, à òàêæå ïðåêðàñíàÿ ðåäàêöèîííàÿ
ïî÷òà, äàþùàÿ íàì çàðÿä áîäðîñòè. Óâëå÷åííîñòü ñâîèì
äåëîì, âîâëå÷åííîñòü â ñòðåìèòåëüíûé öèêëè÷åñêèé òåõíîëî-
ãè÷åñêèé ïðîöåññ ðîæäåíèÿ íîâîãî íîìåðà íå äàþò ðàññëà-
áëÿòüñÿ è ðàññìàòðèâàòü “øðàìû íà ëþáèìîé ïîïå”, íî ñòè-
ìóëèðóþò ïîÿâëåíèå ñâåæèõ èäåé è ïðîåêòîâ. 

Îäèí èç òàêèõ, íàáèðàþùèõ îáîðîòû, ïðîåêòîâ –
ÔÎÐÌÓËÀ ÓÑÏÅÕÀ. Îïóáëèêîâàííûé â ïðîøëîì âûïóñêå
ðàññêàç î òîì, êàê â “ÎÊÁ Ñóõîãî” ïðèøëè ê ïîíèìàíèþ âàæ-
íîñòè öèôðîâîãî ìàêåòà, ïðèîðèòåòà PDM-ñèñòåì, êîìïðî-
ìèññó áóìàæíûõ è áåçáóìàæíûõ òåõíîëîãèé, âûçâàë îæèâëå-
íèå ñðåäè ÷èòàòåëåé è ïîêàçàë àáñîëþòíóþ ïîääåðæêó íàøå-
ãî ïðîåêòà. Íåñêîëüêî òåïëûõ ïèñåì çàñòàâèëè äðîãíóòü äàæå
çàãðóáåâøåå â èíôîðìàöèîííûõ áàòàëèÿõ ñåðäöå ãëàâðåäà. 

Â ýòîì âûïóñêå ìû ïðåäëàãàåì ìàòåðèàë, ïîâåñòâóþùèé î
òîì, êàêèì ïóòåì ê óñïåõó øåë çàâîä “Òåïëîîáìåííèê” èç
Íèæíåãî Íîâãîðîäà. Äëÿ ñåáÿ ÿ ïî÷åðïíóë â íåì ïðàêòè÷åñ-
êîå ïîäòâåðæäåíèå ïåðñïåêòèâíîñòè äâóõóðîâíåâûõ ñèñòåì
ïðîåêòèðîâàíèÿ, à òàêæå ðåàëüíîñòè èíòåãðàöèè ÑÀÏÐ,
PDM- è ERP-ñèñòåì. À êàê èíæåíåð-ìåõàíèê, ÿ ïðîñòî ñíè-
ìàþ øëÿïó ïåðåä êîíñòðóêòîðàìè, ïðîåêòèðóþùèìè â Solid
Edge øòàìïû äëÿ ôîðìîâêè “óëèòîê” òóðáîõîëîäèëüíèêîâ…

Íàäî ñêàçàòü, â ðàìêàõ ýòîãî ïðîåêòà ìû ãîòîâèì è êëàñ-
ñè÷åñêèå (ïî âñåì êàíîíàì æàíðà Successful Stories) “õâàëèë-
êè”, êîëëåêöèÿ êîòîðûõ ñî âðåìåíåì áóäåò ïðåäñòàâëÿòü âñå
çíà÷èìûå îòðàñëè è ñåêòîðû ïðîìûøëåííîñòè, ÷åì îòáèðàåì,
â íåêîòîðîì ñìûñëå, õëåá ó PR-àãåíòñòâ.

È ïîñëåäíåå. Â 2006-ì íàì èñïîëíèëîñü øåñòü – âîçðàñò
ïåðâîêëàøåê… Â íàñòóïàþùåì Íîâîì ãîäó ìû æåëàåì âàì,
äîðîãèå ÷èòàòåëè, ñ÷àñòüÿ, çäîðîâüÿ, ëþáâè è “êàïóñòû”!
È õðàíèòå ñâîè äóøè ÷èñòûìè, êàê ó ïåðâîêëàøåê.

Þðèé Ñóõàíîâ

Íà õîäó – íå íà áåãó, 
èëè “Ýõ, ïðîêàòèëàñü!”

The lack of masterpieces appears to
be intrinsic not only for museum

and libraries’ storehouses. Meticulous rea-
der has certainly recognized in our
“CAD/CAM/PLM Portraits Gallery” col-
lection of exclusive interviews the absence
of Carol Bartz interview – a legendary
woman, who for many years was a Head of
Autodesk. However occasionally the mar-
vellous metamorphosis appears to happen

with valuables: they are not only miraculously returning back (as
in town on Neva), but also are changing its status, turning from
dusty piece of storage in store-room, to desirable exhibit… 

Since Mrs.Bartz is a lady of very exalted rank, who permits
to herself only “Financial Times” and “Business Week”, for us,
a brunch-wise magazine in Russian language (attached to a town
on the Western Dvina river, called Daugava), to trust for the
miracle of personal contact was difficult. A long time ago con-
ceived interview would still be unrealised intension, if won’t come
the time, when Russia appears to be necessary for Mrs.Bartz not
less, than vice versa. To miss her visit to Moscow would be inex-
cusable… The peculiarity of organized conversation, even in our
experienced view, was exceptionally friendly atmosphere and
uncommonness of meeting place: for interview purpose was dedi-
cated the only free hour of Mrs.Bartz in the limousine on the way
to the one of the largest Autodesk user in Russia. Hope that you,
my dear readers, would also find that material remarkable. 

Looking back on the past year, the surge of pride involuntarily
grips ourselves, as there are plenty of reasons for that: new office,
the Gold medal, the series of wonderful interviews with
CAD/CAM/PLM world’s leaders, as well as great editorial mail,
that gives us the charge of vivacity. Keenness on our job, participa-
tion in the rash cyclical technological process of new issue delivery
gives us no rest, but stimulate new ideas and projects appearance. 

One of such gaining strengths projects is the SUCCESS
FORMULA. Published in the previous issue story about how
Sukhoi Design Bureau has come to understanding of product
digital mock-up importance, the priority of PDM systems, paper
and paperless technology compromise, cause reviving between
our readers and showed absolute support for our new project.
Several kind letters made wavered even coarsened in informatio-
nal battles heart of Editor-in-chief. 

In the current issue we offer story about the way, which led
“Teploobmennik” plant from Nizhnij Novgorod to its success.
For myself I picked up practical confirmation that two-level
CAD system (middle-range and high end) has a perspective to
live, as well as confirmation for real integration of CAD/CAM,
PDM and ERP system. As a mechanical engineer I can only take
off my hat before designers that in Solid Edge design dies for
forming of turbo-refrigerator “snails”… 

To the point, in the scope of that project we prepare also a
classical Success Stories, the collection of which soon will repre-
sent all significant branches of industry. Doing that we, in some
sense, take the bread out of PR agencies mouth. 

And the last. In the year 2006 we celebrated 6-year birthday,
which is an age of first-former… In the coming New Year we wish
you, dear readers, happiness, strong health, love and to gain more
“cabbage”. And save your own soul clear, like first-former has. 

Youri Soukhanov

Dreams come true!
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